


Culture and 
Behavioral Strategy

A volume in
Research in Behavioral Strategy

T. K. Das, Series Editor



RESEARCH IN BEHAVIORAL STRATEGY

T. K. Das, Series Editor

Published

Behavioral Strategy: Emerging Perspectives (2014)
Edited by T. K. Das

The Practice of Behavioral Strategy (2015)
Edited by T. K. Das

Decision Making in Behavioral Strategy (2016)
Edited by T. K. Das

Culture and Behavioral Strategy (2017)
Edited by T. K. Das

In Development

Behavioral Strategy for Competitive Advantage



Culture and 
Behavioral Strategy

edited by

T. K. Das
City University of New York

INFORMATION AGE PUBLISHING, INC.
Charlotte, NC • www.infoagepub.com



Copyright © 2017  Information Age Publishing Inc.

All rights reserved. No part of this publication may be reproduced, stored in a 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, microfilming, recording or otherwise, without written permission 
from the publisher.

Printed in the United States of America

Library of Congress Cataloging-in-Publication Data

 A CIP record for this book is available from the Library of Congress
  http://www.loc.gov

ISBN: 978-1-64113-101-8 (Paperback)
 978-1-64113-102-5 (Hardcover)
 978-1-64113-103-2 (ebook)



 v

CONTENTS

  About the Book Series ......................................................................... vii

 1 Cultural Diversity and Strategic Choice: The Role of the 
Repatriated Executive ........................................................................... 1
Mzamo P. Mangaliso and Leah Z. B. Ndanga

 2 The Case of Executives’ Cultural Intelligence in Behavioral 
Strategy: An Introductory Essay and a Research Agenda ................ 31
Arash Najmaei

 3 Entrepreneurial Breakthroughs Theory: A Holistic Framework 
for Studying Business Model Innovations ......................................... 73
Punit Arora

 4 Culture, Paradoxical Frames, and Behavioral Strategy .................. 101
Joshua Keller and Erica Wen Chen

 5 Culture in Mergers and Acquisitions: A Critical Review from 
the Perspective of Behavioral Strategy ............................................ 125
Magdalena Langosch and Killian J. McCarthy

 6 Network Citizenship Behavior: Toward a Behavioral 
Perspective on Multiorganizational Networks ................................ 155
Keith G. Provan, Jörg Sydow, and Nathan P. Podsakoff

 7 Organizational Routines in Global Sourcing .................................. 189
Elisabeth Kjellström



vi   Contents

 8 Effects of Culture on Behavioral Strategies: The Case of SMEs 
in the Health and Food Sectors ....................................................... 211
Mantiaba Coulibaly-Ballet, Djamila Elidrissi, and Zorana Jerinic

 9 Interpretive Schemes in Cross-National Alliances .......................... 227
T. K. Das and Rajesh Kumar

 10 Comparing International and Domestic Joint Ventures: 
Aspects of Management and Performance ...................................... 247
Merve Bener and Keith W. Glaister

  About the Contributors ..................................................................... 277

  Index .................................................................................................. 283



Culture and Behavioral Strategy, pages vii–viii
Copyright © 2017 by Information Age Publishing
All rights of reproduction in any form reserved. vii

ABOUT THE BOOK SERIES

Behavioral strategy continues to attract increasing research interest within 
the broader field of strategic management. Research in behavioral strategy 
has clear scope for development in tandem with such traditional streams of 
strategy research that involve economics, markets, resources, and technol-
ogy. The key roles of psychology, organizational behavior, and behavioral 
decision making in the theory and practice of strategy have yet to be com-
prehensively grasped. Given that strategic thinking and strategic decision 
making are importantly concerned with human cognition, human deci-
sions, and human behavior, it makes eminent sense to bring some balance 
in the strategy field by complementing the extant emphasis on the “objec-
tive’ economics-based view with substantive attention to the “subjective” 
individual-oriented perspective. This calls for more focused inquiries into 
the role and nature of the individual strategy actors, and their cognitions 
and behaviors, in the strategy research enterprise. For the purposes of this 
book series, behavioral strategy would be broadly construed as covering all 
aspects of the role of the strategy maker in the entire strategy field. The 
scholarship relating to behavioral strategy is widely believed to be dispersed 
in diverse literatures. These existing contributions that relate to behavioral 
strategy within the overall field of strategy has been known and perhaps 
valued by most scholars all along, but were not adequately appreciated 
or brought together as a coherent subfield or as a distinct perspective of 
strategy. This book series on Research in Behavioral Strategy will cover the 
essential progress made thus far in this admittedly fragmented literature 
and elaborate upon fruitful streams of scholarship. More importantly, the 
book series will focus on providing a robust and comprehensive forum for 
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the growing scholarship in behavioral strategy. In particular, the volumes in 
the series will cover new views of interdisciplinary theoretical frameworks 
and models (dealing with all behavioral aspects), significant practical prob-
lems of strategy formulation, implementation, and evaluation, and emerg-
ing areas of inquiry. The series will also include comprehensive empirical 
studies of selected segments of business, economic, industrial, government, 
and nonprofit activities with potential for wider application of behavioral 
strategy. Through the ongoing release of focused topical titles, this book se-
ries will seek to disseminate theoretical insights and practical management 
information that will enable interested professionals to gain a rigorous and 
comprehensive understanding of the subject of behavioral strategy.

—T. K. Das
City University of New York

Series Editor
Research in Behavioral Strategy
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